Design Brief: Brand Afro Digital Agency Website

Project Overview

Brand Afro Digital Agency is a creative powerhouse based in Winneba, Water Works, specializing in web design,
branding, digital marketing, UI/UX design, content creation, and e-commerce solutions. The agency’s mission is
to empower brands with world-class digital solutions, blending African creativity with global standards.

Objectives

e Showcase Services: Clearly present the agency’s diverse offerings, including web design, branding,
digital marketing, UI/UX, content creation, and e-commerce.

e Build Trust: Highlight the agency’s values—creativity, excellence, integrity, and cultural
pride—while featuring testimonials and a portfolio of successful projects.

e Drive Engagement: Encourage potential clients to initiate contact through clear calls-to-action and an
accessible contact form.

e (Celebrate Identity: Infuse African heritage and creativity throughout the design, content, and visual
elements.

Target Audience

e  Small to medium-sized businesses, startups, and entrepreneurs seeking premium digital solutions.
e  Organizations looking for culturally resonant branding and digital experiences.

e  Clients both within Africa and globally who value creativity, innovation, and excellence.

Key Features & Content

e Homepage: Hero section with a strong value proposition, embedded video, mission statement,
service highlights, about snippet, portfolio preview, testimonials, and a call-to-action.

e About Page: Agency story, mission, values, and team introduction.

e Services Page: Detailed descriptions of each service, the agency’s creative process, and a
call-to-action.

e Portfolio Page: Visual showcase of completed projects, with filters for web design, branding, and
marketing, a featured case study, and client logos.

e Contact Page: Contact form, business details, social media links, and a map for location.

Visual & UX Direction

e Modern & Clean: Use of white space, bold typography (Montserrat and Open Sans), and a clean
layout for readability and professionalism.

e  Cultural Elements: Visuals and icons that reflect African heritage, paired with a global design
sensibility.

e Responsive Design: Optimized for all devices, with a mobile-friendly navigation menu and adaptive
layouts.



Engaging Imagery: High-quality images for services, team, and portfolio; use of overlays and
gradients for depth.

Interactive Elements: Hover effects, animated transitions, and embedded video for dynamic
engagement.

Tone & Messaging

Confident & Creative: Language that conveys expertise, innovation, and a passion for storytelling.

Trustworthy & Approachable: Testimonials, transparent process, and clear contact options to foster
trust.

Culturally Proud: Messaging that celebrates African creativity and its fusion with global standards.

Technical Considerations

HTMLS, CSS3, and JavaScript: Clean, semantic code with external stylesheets and scripts.
Accessibility: Use of proper alt text, ARIA labels, and keyboard navigation.
Performance: Optimized images and assets for fast loading.

SEO: Meta descriptions, semantic headings, and structured content for search visibility.

Success Metrics

Increased inquiries and leads via the contact form.
Positive feedback from clients and users regarding usability and design.

Growth in social media engagement and portfolio views.
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